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SMALL BATCH SCOTTISH GIN

Russian vodka
invests £1.2m
in UK market
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Beefeater
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find naw ways to distinguish theirbrand from all the others, With mounting
legidation restricting alohol-marketing a ¢ivities and budgets tightenad dus
to the economicdownturn, packaging has toworkeven harder to sl brands
off the shelf

Felicity Mumray asks intematioral brand desgners how in 3 crowded
markerpace, grear packaging @an set 3 brandapart

* Read the report

Scottish gin with a Celtic flavour launched

Caorunn is a new 41.8%abv "super premium” Scottish gin launched this menth
by Intemationz| Bever theintemational am of Thai Beverage. It has been
launched onthe UKmarkst justin time for the summer at rrp £21.99.

Distiled according to the EU definition for Londen Gn, Gerunn, the Gaelic name
for the Rowan berry, & infused with five Celtic botanicals (Rowan bernes, Coul
Blush zpple, heather, bog myrtle and dandelion] along with juniper, orange
peel and a further fourtraditicnal gin botznicls.
The bespoke botte features a five-sidad base and
symbolic asterisk to represent the five Cekic
botaniak.

Designed byMNawvy Bue of Edinburgh, thebottk is
manufactured by Allizd Gk =5, Leeds, with transfer
printed front and backlabels and a debossed and
printed wood topp ed cork closure from Rankin
Erothers & Sons, London,

The Rown Matini is 3 suggested twist on the original
Martini cocktail: 30ml Csorunn, 15ml Greme de Murs
10ml sw eet vermouth, 2 drops Angostura bittars,

Shaks allingredients wth ice and fine strain into 2
6oz Martini/cocktai glass, Gamish with flamed orangs
zest,

The light cloudy red Martini has a sweet mouth fee
and strong alcoholic depth, The flamed orangs zest
adds a fresh perfume and ties inwith the use of
orange peelin the botanicals of Caorunn.
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